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Bring Back Brookes Jetty

#bringbackbrookesjetty

Bring Back Brookes Jetty Inc

Incorporated Community Group

We respectfully acknowledge the Yalukit Willam clan of the 
Boon Wurrung – the Traditional Owners of Port Phillip. We pay 
our respects to their Elders and community - past, present 
and emerging. We acknowledge and uphold their continuing 
relationship to this land. 
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01.1 St Kilda

St Kilda has been Melbourne’s urban seaside playground 
since the 1850s when hordes of patrons would flock down 
by train to the sea baths, the dance halls and entertainment 
palaces. The area has had many lives: home to the traditional 
owners the Yalukit Willam clan of the Boon Warrung people 
for millenia; home to the c19 wealthy elite; entertainment 
precinct for Melbourne’s working class; home to crime, drug 
use and prostitution; a place of cultural bohemianism where 
artists, musicians and subcultures thrived; favorite destination 
of international backpackers; and much more. St Kilda Beach 
historically provided a variety of popular recreational structures 
built over the water. These have gradually been stripped away. 
One of the consequences of this has been a much less playful 
use of the sea.

St Kilda beach remains Melbourne’s most popular beach. It is 
the closest place to central Melbourne from which the sunset 
can be viewed over the water, all year round. St Kilda itself is 
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Melbourne’s most visited place outside of the CBD. 

01.2 Brookes Jetty

For 100+ years, Brookes Jetty brought joy to millions of locals 
and visitors alike. Built firstly as a timber cover over the storm-
water outlet, it was later extended into deeper water for access 
to fishing boats. The jetty was unique for its slenderness, being 
only 1.2m wide for most of its length. 

In 2015 the jetty was deemed by the responsible authority to 
be unworthy of maintaining. The decision was made without 
community consultation and underestimated the jetty’s 
popularity, historical and cultural significance. People had 
married on it, had their ashes thrown from it, written poems and 
songs on it, painted it, ate their fish and chips on it, and above 
all swam from it. 

01.3 Physical Context

The jetty was located in a foreshore landscape that was 
reshaped in the early 1900s by renowned Italian engineer 
Carlo Catani. It was situated on axis with the Shakespeare 
Grove car park, a broad road reserve, and future promenade, 
connecting the Acland Street commercial strip to the beach. 
The jetty marks the end of the hugely popular St Kilda beach 
timber boardwalk. The beach to the south of the jetty is often 
referred to as the dog beach and allows off leash play all year 
round.

Demolition removed the long timber component of the jetty. 
What remains is a concrete storm water outlet. This structure 
attracts people sitting adjacent to it for its shade on the south 
side and as a windbreak from the SW winds on the north side. 
The new design proposal should include a redesign of the 
jetty’s connections to the foreshore beachfront, its concrete 



For 100+ years Brookes Jetty 
brought joy to millions of locals 
and visitors alike.

The Bring Back Brookes Jetty Committee acknowledges the 
Yalukit Willam clan of the Boon Warrung people on whose land 
this jetty is proposed. The people of the Boon Warrung will be 
acknowledged on the Jetty. We want to ensure the participation 
of the Boon Warrung people in this process. 

The Victorian State Government, the City of Port Phillip, 
Parks Victoria and Melbourne Water are the key government 
stakeholders, and potentially the primary contributors to 
funding of the project. Other future funding may come from 
community sources. 

The Bring Back Brookes Jetty Committee was formed in 
2016, immediately after demolition of the Jetty, and formally 
incorporated in 2017. The Committee has been consulting 
with stakeholders and consultants to establish a strategic 
framework for moving the project forward. A facebook page 
has been established. 

03 
Strategic Goals

04 
Project Budget

02 
The Project and its Objectives

The proposed new jetty design aims to achieve the following 
goals:

 ▪ To create a jetty that continues the historic presence of the 
former Brookes Jetty

 ▪ To create a design that reflects St Kilda’s unique character 
as a place of alternative popular culture

 ▪ To create a fun place for recreation

 ▪ To enable the new jetty to be enjoyed by a diverse user 
group of mixed ages and abilities

 ▪ To inject vitality into the precinct by creating a new iconic 
destination 

 ▪ To rethink and expand the role and design of ‘jetties’

The viability of the design is likely to depend on the project 
being simple and affordable. At this stage there has been 
no commitment of funding to this project. It is hoped that a 
groundswell of public interest will encourage the stakeholders 
to commit the necessary funding. BBBJ believe that inspiring 
and original design propositions can generate this public 
interest. While more elaborate and expensive designs may gain 
such popularity that they come to fruition, it is also possible 
that funding will fall short and a simpler design will be built. 
Either outcome would be seen by BBBJ as a successful result 
of the competition. Both low budget and more elaborate costly 
designs are therefore welcome. Many people admired the 
original jetty for its simplicity and elegance. 



The site is that of the recently demolished Brookes Jetty, St 
Kilda beach. St Kilda Beach is located in to the north/northeast 
of Port Phillip Bay. Its position in the bay protects it from ocean 
swell, but it remains exposed to westerly winds. The beach runs 
for approximately 700 metres between St Kilda Marina and St 
Kilda Harbour along Jacka Boulevard and St Kilda Esplanade. 
It is subject to regular tides, which at low tide make it necessary 
to wade out a short distance before swimming.
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05 
The Site

06 
The Site Response

07 
The Brief Overview

The site is a virtual extension of Shakespeare Grove. A 
broad pedestrian promenade along Shakespeare Grove may 
eventually link the bay with the Acland Street retail strip. See 
image photo.

07.1 Design Intent

The BBBJ Committee seeks a jetty design of distinction that 
supports and expresses the St Kilda seaside experience and 
adds to St Kilda’s seaside built heritage. 

07.2 Program

The jetty’s program should provide for all the multitude of 
above-water activities and amenity that jetties traditionally 
provide. Other programmatic ideas are welcome for exploration. 
Occasional sand dredging, such as occurs at the adjacent 
marina, could be a solution to make the water deep enough for 
safe in-water activities such as diving, swimming, and boating. 

Environmental initiatives such as storm water cleaning from the 
drain or the support of indigenous fauna could form part of the 
program. 

07.3  Access

The jetty will have equity of access; the design must ensure 
that the jetty can offer access to all ages, sizes, and abilities.

07.4 Safety

Safety is an important consideration. At various times of the 
year the water is too shallow for diving into, even from low 
platforms. Dredging of the adjacent marina’s channel occurs 
every six or so years. Similar occasional dredging around the 
end of the jetty could overcome the safety issue but brings 
some additional cost.

07.5 Scale

To be proposed by designer. Please take into consideration 
Project Budget.

07.6 Materials

Material palette should be suitable for prevailing marine 
conditions. Materials should be robust and durable in order to 
survive for many decades. The former jetty was demolished 
due to the degradation of its materials and lack of maintenance 
over the years. Therefore, the construction of a new jetty will 
need to improve on former construction techniques.



08 
Deliverables
Competitors are required to submit:

1. Completed submission form (Document 2)

2. One A2 Panel (portrait or landscape) which visually 
presents your design and ideas.

The panel must include a plan of the proposed jetty, with a bar 
scale.

A text description is optional but should be a maximum of 300 
words.

The panel can include 3D sketches, 3D renders, elevations, 
sections, or any other drawings or images useful to convey the 
ideas.   

Competitors may use the supplied photograph marked 
“John Gollings_BBBJ_Montage Aerial.jpg” to create a photo 
montage.

The panel may be selected to hang in an exhibition after the 
judging of the competition.

The submission form (1) and A2 Panel (2) above must be 
submitted together in the same folder. PDF files of panels 
must have a 300 dpi resolution and the size of the file must not 
exceed 20MB. Larger files will not be accepted.

Competitors can submit more than one entry.

This is an anonymous competition. Names and logos or 
other identifying marks must not be shown on the panel. 
Once received, submissions will be assigned a number for 
identification.

“Its main use had long been as a 
promenade over the water, a place to 
dangle your legs and contemplate life”

Lodgement

Send no later than 5pm on lodgement day by share file 
(WeTransfer, Dropbox, Hightail, etc) to: 

brookesjetty@gmail.com

Competition Schedule

Competition launch: 12th August 2019

Competition question period: 12th August–12th December  2019

Competition due date: 31st January 2020

Jury Evaluation: 20th - 25th February 2020

“Announcement of Winner: 28th February 2020”



The St Kilda Surf Life Saving Club is situated in a new building 
about 100m from the site. They could potentially utilize the jetty 
to get water access for events and training.

The St Kilda Marina, situated about 150m from the jetty, could 
potentially use the jetty. Previous proposals have extended 
Brookes jetty to connect with the marina. 

Other local organisations include Luna Park, the Palais 
Theater, St Kilda Baths complex, and the two restaurants on 
the boardwalk, Donovans and Stokehouse.

10.1 Documents - ‘Document 3’

1. Aerial photos - John Gollings

2. Brookes Jetty imagery

3. Current jetty stump imagery

4. John Gollings_BBBJ_Montage Aerial.jpg (high resollution 
aerial by John Gollings)

5. Brookes Jetty_Concept Options.dwg (this autocad dwg file 
showing a technical drawing may be useful for those using 
autocad or similar software. The same information is found 
on p.40 of the Brookes Jetty Concept Options pdf. in this 
folder)

6. Brookes Jetty_Concept Options.pdf (Jetty consultant’s 
Concept Options)

10.2 Social Media

See Bring Back Brookes Jetty facebook page & Instagram for 
further background information.

 ▪ Facebook: Bring Back Brookes Jetty

https://www.facebook.com/groups/761511233953383/

 ▪ Instagram: #bringbackbrookesjetty

https://www.instagram.com/bringbackbrookesjetty/

 ▪ Website

https://bringbackbrookesjetty.home.blog/

Bring Back Brookes Jetty Inc

Incorporated Community Group

Registered Association No A0100058 H 

ABN: 67 563 914 064 

Contact: Bill Garner Email: bill.garner@bigpond.com

09 
Stakeholders

10
Background Information

11
The Client 
and Competition Organiser

“It’s a very beautiful and 
charming mini-pier. It’s 
narrow and it’s sweet and it’s 
a beautiful experience just 
walking on it.”



Part B: 
Conditions

12. Invitation

The Client invites individuals and teams to participate in this 
Competition, in accordance with these Conditions and the 
details set out in the related documents. 

13. Basis of these Conditions 

These Conditions are based on the Model Conditions for an 
Architectural Competition, published by the Australian Institute 
of Architects (the Institute). All relevant provisions of the model 
conditions are included, except where amendment is required 
to accommodate specific requirements of this Competition. The 
Conditions are consistent with the provisions of the Institute’s 
Architectural Competitions Policy.

14. Overview 

The competition is a single stage project competition. The 
purpose of the competition is to select Competitors to propose 
a remarkable, visually striking jetty to replace the demolished 
Brookes Jetty. For this Competition, the Client has appointed 
a Client Representative with authority to give direction and 
make decisions on behalf of The Client in connection with this 
competition. The Client has engaged a Competition Adviser, 
who is responsible for the governance of the Competition. 

15. Participation in the Competition

15.1. Eligibility

This competition is open to all participants including architects, 
landscape architects, students, and all other interested parties.

15.2. Ineligibility

Those who are ineligible to enter this Competition: 

 ▪ All Jury members;

 ▪ The Client; 

 ▪ The Competition Adviser and Probity Adviser and any 
person involved in the organisation of the Competition;

 ▪ An elected representative or officer of any relevant consent 
authority; and

 ▪ A family member, associate or employee of any of 
the above except where the Probity Adviser formally 
documents that the Competitor has declared the 
relationship and substantiated, in writing, that the 
circumstances of the relationship do not give that 

Competitor any actual or potential advantage over other 
Competitors.

15.3. Competitor obligations 

In addition to any other obligations set out in these conditions 
and for the sake of clarity, all Competitors in this Competition 
must:

 ▪ Comply in all respects with these Conditions;

 ▪ Submit all information and materials in the form and as 
required in these conditions;

 ▪ Respect moral rights and copyright of others in relation to 
development of their entry;

 ▪ Promptly inform the Competition Adviser of any actual, 
potential or perceived conflict of interest;

 ▪ Make no attempt to unfairly or inappropriately influence the 
jury process or any member of the Jury; and

 ▪ Accept the decision of the Jury as final.

16. Competition Documents

The following documents are available to download here:

https://bringbackbrookesjetty.home.blog/

Document 1 

Competition Brief and Conditions: sets out the competition’s 
design requirements along with the terms, conditions, 
processes and procedures of the competition.

Document 2 

Submission Form: This includes important information about 
the Competitor who confirms acceptability of the competition 
conditions.

Document 3 

Site Information: Documentation and information to enrich the 
Brief including:

 ▪ Current feasibility Schematic Design Report for 
replacement jetty, September 2018

 ▪ Aerial photos showing Jetty prior to demolition

 ▪ Images of Brookes Jetty

 ▪ Image of current jetty (concrete drain)

 ▪ Photograph for 3D montage



17. Competition Management

17.1. The Client

The Client is Bring Back Brookes Jetty Inc.

17.2. The Client Obligations

The client:

 ▪ will make all required payments to first place winner; 

 ▪ authorises the Competitor Adviser to conduct this 
Competition, to make all required decisions and 
determinations in relation to it; 

 ▪ will promptly inform the Competition Adviser or Probity 
Adviser of any actual, potential or perceived conflict of 
interest; 

 ▪ will announce the winners following the competition 
judging.

17.3. The Client Representative

The Client Representative is Dr Bill Garner.

17.4. The Jury

The jury consists of highly respected people in the design 
industry and a local stakeholder representative. 

Chair: Dimity Reed AM  

Dr. Christine Phillips 

Cr. David Brand

Frank van Haandel  (Stoke House)

17.4.1. Jury Role

The Jury will determine a Nominated Winner, second place 
holder, third place holder and may also award commendations 
and announce short listed designs.

17.5. Competition Adviser

The Competition Adviser is to be advised.

17.5.1. Competition Adviser Role 

The Competition Adviser is authorised by the Client to conduct 
this Competition in accordance with these Conditions, and 
make all necessary decisions and determinations in relation to 
it.

The Competition Adviser will act in accordance with and 
conduct the Competition in accordance with these conditions.

Take reasonable steps to ensure that:

 ▪ no attempt is made to unfairly or inappropriately influence 
the Jury process or any member of the Jury;

 ▪ confidentiality is maintained throughout the  Competition;

 ▪ all entries comply in all respects with these conditions, and 

disqualify (in consultation with the Probity Adviser, where 
applicable) any entry that does not comply;

 ▪ competitors have the opportunity  to ask questions and 
receive answers to all questions asked by Competitors;

 ▪ competitors are promptly notified (and where the 
Competition is endorsed, the Institute) of any material 
change in the Competition  Conditions, key dates, the 
Competition;

 ▪ the brief, or the constitution or identity of any of the key 
participants, including Jury members, comply;

 ▪ promptly respond and take appropriate action after advice 
of any actual,  potential or perceived conflict of interest.

17.6 Probity Advisor

The Probity Advisor is to be advised.

17.6.1. Probity Advisor Role

The Probity Advisor will:

 ▪ advise as necessary to ensure the Competition is 
conducted fairly, equitably and with integrity; and

 ▪ in conjunction with the Competition Adviser, will promptly 
respond and provide advice and recommendations in 
relation to any actual, potential or perceived conflict of 
interest.

17.7. Communications 

For all communications regarding Competitor questions 
associated with this competition please contact the Competition 
Adviser: brookesjetty@gmail.com. The Competition Adviser 
will endeavour to answer all questions within five working days. 

17.8. Questions 

During the competition question periods, Competitors may ask 
questions relating to the Competition to clarify any aspect of:

 ▪ these Conditions; 

 ▪ the Competition Brief; 

 ▪ any background, contextual or site information provided to 
Competitors; or 

 ▪ any other information considered necessary or desirable to 
prepare a complying entry.

All questions must be emailed to the Competition Adviser. 
Please note: the Competitor Adviser does not accept 
responsibility for any real, potential or perceived breaches of 
confidential or proprietary information, as a result of answering 
Competitor questions.



18. Competition Schedule

Competition launch: 12th August 2019

Competition question period: 12th August–12th December  2019

Competition due date: 31st January 2020

Jury Evaluation: 20th - 25th February 2020

“Announcement of Winner: 28th February 2020”

19. Evaluation Criteria

In reviewing Submitted Designs the Jury will have regard to the 
following equally weighted evaluation criteria: 

 ▪ The overall architectural excellence of the Submission

 ▪ The quality of creative response to the following principles 
and good design values:

 ▪ Site responsiveness

 ▪ Architectural contribution to the site’s context

 ▪ Creation of a welcoming place for all visitors 

 ▪ Viability and constructability

 ▪ The capacity of the design submission to foster community 
and encourage safe water play

20. Evaluation procedures 

All entries will be provided to the Jury for evaluation. Detailed 
arrangements for the display, assessment and consideration of 
entries will be agreed on by the Competition Adviser and the 
Chair of the Jury.

The Jury will evaluate all Submissions against the Evaluation 
Criteria.

The Jury will be assisted on procedural and organisational 
matters by the Competition Adviser, but the Competition 
Adviser will not participate in the evaluation of entries or in any 
decisions of the Jury. 

Based on its evaluation, the Jury will select its Nominated Winner, 
Second Place Holder, Third Place Holder, and Commendations. 
A short list may also be created and announced.

21. Competition prizes

The winner of the competition will receive prize payment 
including GST, within 30 days of receiving a tax invoice. The 
Second Place Holder and Third Place Holder will be awarded a 
certificate each stating their achievement. Honorable mentions 
may also be awarded.

A shortlist may also be announced. Entrants may be part of a 
public exhibition, unless quality is deemed unsuitable by the 
organisers.

22. Future Engagement 

This is an ideas competition, however, if the client wishes to 
engage the winner to realise all or part of their design, the 
Client wishes to ensure that fees proposed by the Winner are 
within fair and reasonable expectation for the services. To this 
end the Client will engage a quantity surveyor to evaluate the 
Scope of Services and to calculate an appropriate professional 
services fee that is adequate to undertake the defined Scope 
of Services. 

23. Registration 

To participate in the Competition, it is a mandatory requirement 
that all Competitors complete the online Registration form 
available at:

https://bringbackbrookesjetty.home.blog/

Please note:

 ▪ A Competitor may register several entries

 ▪ Registrations must be lodged with the submission

The purpose of registration is to to allocate a registration number 
to each Competitor, which must be used as the sole means of 
identifying the submitted entry. 

24. Submission Information

See ‘08. Deliverables’. 

25. Late Lodgement

Submissions must be received no later than the deadline. 
Competitors who fail to submit on time, or submit an incomplete 
submission, may be disqualified.

Late lodged Submissions may be accepted, at the absolute 
discretion of the Competition Advisor, where the late lodgment 
was a result of extraordinary circumstances that were beyond 
the control of the Competitor.

The determination of whether to accept a late Submission will 
be at the absolute discretion of the Competition Adviser, in 
consultation with the Probity Adviser. The Competition Adviser 
will then notify a Competitor whose Submission was lodged 
after the closing time if it is determined to be ineligible, at which 
time no further communication will be entered into. 

26. Application of Competition Conditions 

In submitting a Design, all Competitors are legally bound by 
the Competition Conditions. On receipt of the Competition 
Documents Registrants and Competitors may only use the 
Competition Documents, and the information contained in 
them, in accordance with these Competition Conditions. 



28. Withdrawal of Submission 

A Competitor may withdraw their entry from the Competition at 
any time before the deadline for submitting entries.

Notice of withdrawal must be given in writing, addressed to the 
Competition Adviser.

A Competitor who wishes to withdraw after the deadline for 
submitting entries, but before the announcement of a winner, 
may submit a written request to withdraw to the Competition 
Adviser, who, at their sole discretion, may accept or reject the 
request.

A Competitor may not withdraw from the Competition after 
announcement of the winner.

19. Transfer of rights 

Registrants and Competitors are prohibited from selling, 
assigning or transferring any of their rights in relation to 
participation in the Competition to a third party. 

30. Language

All submitted documents must be in English. 

31. The Client reserves the rights 

The Client reserves the right, in its absolute discretion, to: 

 ▪ abandon the Competition; 

 ▪ enter into a Contract with the Nominated Winner or place 
getters, even if the winning design does not satisfy one or 
more of the Evaluation Criteria or address in whole or in 
part the Design Brief;

 ▪ enter into a Contract with a designer or design team, even 
if they were not part of the competition or were not the 
winning design entry, on the condition that their design is 
not that of other competition entrants;

 ▪ change any information in, or to issue addenda or revisions 
to, the Competition Conditions and to make any changes to 
the Design Brief prior to lodgment of Submitted Designs; 

 ▪ restrict the question period during which the Client will 
accept questions and reserves the right for the Competition 
Adviser not to respond to any questions or request, where 
those questions or requests are, or have the potential to, 
breach these Competition Conditions;

 ▪ withhold from the Jury any Submitted Design or any other 
material from a Competitor, which has been deemed 
ineligible or otherwise non-compliant, upon advice from the 
Competition Adviser;

 ▪ publish the names of the Competitors in accordance with 
the Competition Conditions; 

Competition Conditions apply to: 

 ▪ The Competition Documents 1-3 and any other information 
obtained, received or made available in connection with the 
Competition including any revisions or addenda;

 ▪ All aspects of the Competition process as outlined in this 
document and all related documents; and

 ▪ All communications. 

If a Competitor fails to comply with any of the requirements, 
processes and procedures of the Competition Conditions, the 
Competitor may be disqualified from the Competition.

27. Disqualification 

The Competition Adviser may disqualify any Competitor that 
fails to comply with the Conditions, including for, but not limited 
to, the following reasons: 

 ▪ Submission is lodged after the closing time or is otherwise 
lodged contrary to lodgment conditions 

 ▪ Submission does not substantially address The Brief;

 ▪ Submission fails to disclose the identity of the Competitor; 

 ▪ Submission is considered to be likely to cause offence to 
the public; 

 ▪ Competitor does not submit materials as consistent with 
deliverables;

 ▪ Competitor improperly attempts to influence the Jury; 

 ▪ Competitor communicates directly with the Client 
Representative, members of the Jury or Advisers for the 
purposes of seeking unequal advantage; or

 ▪ Competitor’s acts are considered to negatively impact the 
integrity of the competition.

In considering disqualification for one of the above reasons, 
the Competition Adviser will consult the Client. The Competition 
Adviser will notify the Competitor in writing in the event of 
disqualification. 

Where the Competition Adviser considers that a non-
compliance can be remedied without undue advantage or 
disadvantage to any Competitor, the Competition Advisor 
may request the non-complying Competitor to undertake the 
proposed remedial action and specify the time for it to be 
completed. 

The Competition Adviser must promptly notify, in writing, any 
Competitor who has been disqualified or who is required to 
undertake remedial action to avoid being disqualified.

The decision of the Competition Adviser will be final and no 
further communication will be undertaken by the Competition 
Adviser. 



 ▪ not to enter into the Contract with any Competitor (including 
The Winner) in the event that The Project proceeds as long 
as the design is not that of any competitor; and 

 ▪ replace members and to nominate additional members to 
the Jury should this become necessary in the event of one 
or more nominated Jury members being unable to continue 
to act or for any other reason at the discretion of The Client 
at any time. 

32. Abandonment 

Although The Client intends to proceed with the outcomes of 
the competition process, it reserves the right and power to 
abandon the Competition at any time, where it is reasonable or 
necessary to do so. 

33. Competitor’s costs 

All costs and disbursements incurred by Competitors in 
participating in the Competition, including for the preparation 
and lodgement of a Submitted Design are the sole responsibility 
of the Competitor. 

The Client will not be responsible for, nor pay for, any expense 
or loss that may be incurred by the Competitor in relation to the 
Competitor’s participation in the Competition and preparation 
or lodgement of a Submitted Design. 

The Client will not be responsible for any tax implications that 
may arise from the winner’s fee.

In addition, The Client is not liable to a Competitor for any 
costs on the basis of any contractual, promissory or restitution 
grounds whatsoever as a consequence of any matter relating 
to the Competitor’s participation in the Competition, including 
without limitation, instances where: 

 ▪ The Client does not enter into The Contract with the 
Competitor; or

 ▪ The Client exercises any right under these Competition 
Conditions or at law.

34. The Client/ Competition Adviser not liable 

Each Competitor:

 ▪ acknowledges that these Conditions and all relevant 
attachments contain all the terms and conditions relating 
to the Competition and the fact that the Competitor, if 
successful, will not necessarily be engaged;

 ▪ has not relied on any statements, promises or 
representations made by or on behalf of the Client other 
than as expressly contained in these Conditions and the 
attachments;

 ▪ enters into this Competition on the basis of its own 
assessment of the Design Brief and these Completion 
Conditions; and 

 ▪ agrees that, except as expressly set out in these 
Conditions, neither the Client, the Client Representative, 
Advisers or Jury members will have any liability for or to 
Competitors in relation to any expense incurred or loss 
suffered or arising out of or in respect of or in connection 
with these Competition Conditions or the Competition and 
including (to the extent permitted by law): 

 ▪ the Competitor participating in the Competition; 

 ▪ the Competitor being disqualified under these 
Conditions; 

 ▪ the Competitor not being selected as the Nominated 
Winner;

 ▪ a Contract not being entered into with the Competitor; 

 ▪ the Client exercising any rights under these Conditions; 
and 

 ▪ any Competitor’s information or Submitted Design 
during its lodgement or at any stage while in the 
possession of the Client or the Competition Adviser. 

35. Release and indemnity 

35.1. Claim, liability or losses

Each Competitor releases the Client from and against any 
claim, liability or loss (including any claim made by, or liability 
to, a third party) resulting from:

 ▪ the conduct of the Competition; 

 ▪ any decisions made by the Client or the Competition 
Advisor in connection with the Competition; 

 ▪ the exercise by the Client of any of its rights, powers and 
discretions under these Conditions or otherwise in relation 
to the Competition; 

 ▪ the Client exercising or failing to exercise, in whole or in 
part, its rights under these Competition Conditions; or 

 ▪ any act or omission of The Client, Jury, Competition 
Adviser or any other adviser to The Client in relation to the 
Competition.

35.2. 

Each Competitor indemnifies the Client for all costs, expenses 
and liability incurred (including liability to third parties), and 
loss suffered, as a result of:

 ▪ any breach by that Competitor of these Conditions; and 

 ▪ to the extent any design submitted by the Competitor 
infringes the intellectual property rights of any other person. 



36. Equity of treatment and access 

To ensure that all Competitors are treated equally and have 
the same access to participation in the Competition, each 
Competitor must:

 ▪ comply in all respects with these Conditions; 

 ▪ not act or behave in any way that could bring the 
Competition into disrepute or compromise its integrity; 

 ▪ not act or behave in any way that could inappropriately 
influence, or be seen to influence, the Jury or any outcome 
of the Competition; and

 ▪ inform the Competition Adviser or Probity Adviser of any 
actual, potential or perceived conflict of interest, and 
cooperate fully with the Competition Adviser and the 
Probity Adviser to provide any reasonable information 
requested, or to assist any investigation into potential 
breaches of these conditions.

37. Unauthorised Communications

Other than as prescribed by these Conditions, each Competitor 
must not, in relation to this Competition:

 ▪ communicate during the Competition with any Jury 
member, a member of the board of the Client, the Client 
Representative, or any Adviser; 

 ▪ make any public comment about the Competition; or 

 ▪ make public any confidential information obtained in relation 
to the Competition. 

38. Lobbying or seeking assistance

Competitors must not request anything from the Client, the 
Client’s Representative, any member of the board of the Client, 
any Adviser or any Jury member with the intent of securing 
preferential treatment, access to information, assistance or 
advice that is not available to all other Competitors.

39. Anti-competitive behaviour 

Competitors must not engage in any collusion, anti-competitive 
conduct or similar conduct with any other Competitor or person 
in relation to their entry in this Competition.

A Competitor may form an association with another Competitor, 
for the purpose of collaborating and submitting a joint entry in 
the Competition.

A Competitor may be immediately disqualified for any collusive 
or anti-competitive conduct. 

40. Confidentiality

40.1. Confidentiality obligations

Apart from anything made public by the Client, Client 
Representative or the Competition Adviser, all information 

provided to Competitors in relation to the Competition is 
confidential and must be kept confidential, except:

 ▪ where the information is in the public domain; or 

 ▪ to the extent the disclosure to the Competitor’s team 
member is needed for the purpose of preparing its 
submissions; or 

 ▪ the Competitor is required by law to provide such 
confidential information to a court or other responsible 
authority, or is obtaining advice or assistance from its 
advisers in relation to the Competition. 

40.2. Confidentiality exclusions

The Competition Adviser will take all reasonable measures 
to maintain the confidentiality of all entries and the designs 
embodied in them, except where: 

 ▪ the information is in the public domain;

 ▪ the Competition Adviser: 

 ▪ is required by law to provide such confidential information 
to a court or other responsible authority; or 

 ▪ is obtaining advice or assistance from its advisers in relation 
to the Competition; or 

 ▪ makes public submitted materials for the purpose 
of promotion or exhibition in accordance with these 
Conditions. 

41. Conflict of interest 

For the purpose of this Competition, a ‘conflict of interest’ will 
occur where a Competitor or any associate has any business, 
personal or other relationship that could result in, or could 
reasonably be perceived to result in, the Competitor gaining a 
benefit not available to all other Competitors in the Competition. 

A ‘benefit’ for the purpose of this clause includes non-financial 
benefits or relationships that might not be considered “material” 
at law. 

An actual or potential conflict of interest may be declared by the 
affected Competitor, any other Competitor, or the Competition 
Adviser. 

On becoming aware of any actual or potential conflict of interest, 
the relevant person must immediately notify the Competition 
Adviser or Probity Adviser in writing.

The Competition Adviser, on the advice of the Probity Adviser, 
will then determine, in their discretion whether: 

 ▪ the Competitor will be required to withdraw from the 
Competition; or 

 ▪ the Competitor may continue in the Competition, subject to 
the Jury being advised of the relevant circumstances of the 
conflict; or 

 ▪ some other action/actions are required to deal with the 
conflict. 



42. Complaints procedure 

All complaints in relation to this Competition must be directed 
to the Competition Adviser, who will investigate and make a 
determination in relation to the complaint. Any such decision of 
the Competition Adviser is final.

A complaint must be submitted in writing as soon as practicable 
after the circumstances that led to the complaint became 
known. 

The written complaint must set out with, at least: 

 ▪ the circumstances forming the basis of the complaint; 

 ▪ the impact of the complaint on the person or organisation 
making the complaint; 

 ▪ any other relevant information; and 

 ▪ the remedy or corrective action desired by the person or 
organisation making the complaint.

43. Retention of Submissions 

Submissions will not be returned to Competitors, but may be 
retained or disposed of by the Client at its discretion. Use 
or publication of submitted entries and the design concepts 
embodied in them will be in accordance with Clause 44.3. 

44. Intellectual property 

44.1. Ownership of Intellectual Property Rights 

These Competition Conditions do not affect the ownership of 
any Intellectual Property Rights in any Submitted Design. The 
Client requires the ability to display all entries and use photos 
in its publicity materials. 

44.2. Warranties and Indemnity

By entering the Competition, each Competitor warrants that:

 ▪ the Competitor owns (or has the right to exercise) the 
Intellectual Property Rights in each Submitted Design, such 
that the Competitor is able to grant the Intellectual Property 
Rights and licences for the uses set out in Clause 44.3; and 

 ▪ the use of the Competitor’s Submitted Design in 
accordance with these Competition Conditions and for 
the Project, if selected as the Winner, will not breach any 
laws or infringe the rights of any person (including without 
limitation with respect to privacy, confidentiality, Intellectual 
Property Rights, moral rights or defamation); and

 ▪ by entering the Competition, each Competitor indemnifies 
the Client (and its sub-licensees) against all loss, damage or 
costs arising from a breach of the above warranty. 

44.3. Use of Submitted Designs for purposes of the 
Competition 

By entering the Competition each Competitor:

 ▪ acknowledges that The Client will have the right to exhibit, 
photograph, archive, electronically store, duplicate or 
record all Submitted Designs without fee or restriction; 

 ▪ grants The Client an irrevocable world-wide, royalty free, 
non-exclusive, perpetual, freely transferable, sub- 
licensable (with a right to sub-licence) licence to use, edit, 
copy, and reproduce the Competitor’s Submitted Design in 
any way for the purposes of conducting or promoting the 
Competition, including communication to the public of the 
Competitor’s Submitted Design. There is no fee or cost for 
this licence;

 ▪ acknowledges that the Competitor’s Submitted Design and 
the Competitor’s name may be made publicly available by 
The Client in its discretion and may be accessible to the 
general public to view; and 

 ▪ warrants that it is able to grant The Client the licences 
specified in these Competition Conditions and, for this 
purpose, has obtained any necessary consents or licences 
from third parties. 

The Client will take all reasonable care to ensure the appropriate 
attribution of intellectual property rights of each Competitor in 
each such exhibit or public display. 

44.4. Moral rights 

In relation to any publication, exhibition or public dissemination 
of design concepts and other submitted materials, the Client 
and Competition Adviser will take all reasonable action to 
preserve the moral rights of the Competitor. The Competitor 
warrants that in preparing, submitting and presenting their 
entry there has been no infringement of the moral rights of 
others, except where they have obtained necessary consents, 
indemnities or licenses from affected third parties. 

45. Changes to these Conditions 

The Competition Adviser will promptly notify all Competitors of 
any material change in the Competition Conditions, timetable, 
Brief, or the constitution or identity of the Client, Representative, 
Advisers or Jury members. 

46. Governing Law 

These Competition Conditions are governed by the laws 
applying in the State of Victoria. The parties submit to the non-
exclusive jurisdiction of the courts of Victoria. 

The Competitor must comply with all relevant laws in preparing 
and submitting their entry and participating in the Competition. 



47. Definitions 

Adviser means the Competition Adviser of this Architectural 
Competition. 

Client means Bring Back Brookes Jetty Inc.

Competition means the process as outlined in this document, 
by which a winning Competitor is selected and rewarded for 
the project, based on their competitive submission.

Competition Adviser means an appropriately qualified and 
independent person, who advises the Client on the conduct of 
the Competition, in accordance with these Conditions. 

Competitor means an eligible person, entity or team that 
responds to an invitation to participate in the Competition and 
lodges a compliant Submission. 

Contract means the Design Services Contract, which may or 
may not be executed by the Winner in accordance with these 
Conditions 

Design Brief means the detailed information provided to 
Competitors within Part A of this document, setting out the 
project aspirations, site information, functional requirements 
and other parameters relevant to development of an effective 
design concept for the project. 

Competition Conditions means the documented set of 
requirements, principles and timelines, within Part B of this 
document, which govern the conduct, judging and submission 
processes of this Competition. 

Endorsement means the formal prior recognition by the 
Australian Institute of Architects that this Competition 
Conditions and Brief are essentially consistent with the relevant 
requirements of the Institute’s ‘Architectural Competitions 
Policy.’ 

Jury means those appropriately qualified individuals with 
responsibility for evaluating the Submissions in accordance 
with these Conditions. 

Probity Adviser means an appropriately qualified and 
independent person, who advises the Competition Adviser in 
accordance with these Conditions. 

Project means Brookes Jetty, which is the subject of this 
Architectural Competition. 

Submission means a Competitor’s lodged materials, consistent 
with deliverables

Thank you

We are very grateful for the support of all individuals and 
organisations who have put time, effort and expertise into 
preparing this competition. In particular, we would like to thank 
the Leighton family for their generous gift in enabling a prize. 
We would also like to thank MP Rogers and Associates for 
sharing their acad drawing, and John Gollings for providing 
aerial photography of the site. 


